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Welcome

We planned on making these every 6 months or so
and because of how we all like to have something good
to read over the festive period / put in front of our faces
so that we don’t have to talk to anyone, we decided to
get this one out early.
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Keep Camo
and Carry On
Words: Iain Trickett

Our Autumn / Winter issue sees us explain a bit
about why we love a world-famous pattern, we look at
photography from Tom Culley, discuss our collaboration
with Beaver of Bolton and salivate over some delicious
recipes by our magazine chef, Lee Herbert.
We also go and have a word with the lovely people at
Classic Football Shirts. There is also an article delving
into whether the whole ‘Red Bull model’ is really as
bad as we think it is.
Merry Christmas and a Happy New Year,
from us and ours to you and yours.
Iain TRiCKETT

LA GAZZETTA DELLO TRiCKETT

Editor:
Iain Trickett
Design & Layout:
Robert Walmsley (teacakedesign.com)
Printed By:
Potts Print
Chief Complainer:
Barrie Trickett
Tea Maker:
Fern
Special Mentions:
Timo Werner, Greg at Classic Football Shirts,
Lesley at Beaver, The Notorious B.I.G.,
Mooney (R.I.P), Matt Coe, Mr. Kipling
‘Halloween’ Fiendish Fancies,
Notarianni Ice Cream Blackpool and Nicolò.
trickett-england.co.uk

Whether it was playing with Action Man,
buying too much A Bathing Ape in the mid ‘00s
or getting a mate to nick stuff for me from the
Territorial Army, ‘disruptive pattern material’,
camouflage, has been a huge part of my life.
First introduced into public consciousness
by the British Army during World War II, it
wouldn’t be too long before this random pattern
would make its way onto the backs of civilians.
Whether it was getting a jacket from a local
army surplus or buying something expensive
from an Italian clothing brand many of us
have experimented with camouflage for better
or worse.
My first recollection of camo was when
helping my dad move rolls of fabric in his
warehouse that he sold lengths of material
from. He used to get imperfect and remnants
from mills that were producing vast quantities
of camouflage for the British Army and others
across the world. I was fascinated by all the
differences between each pattern and he used to
tell me about how each one was used. Suddenly,
Action Man only wearing standard woodland
camouflage didn’t cut it. That being said, most
of the time he was in a long battle against Darth
Vader and Alan Shearer, so maybe his choice of
outfit shouldn’t have concerned me too much.
Moving on a few years, I was at college and
a friend of mine was in the Territorial Army.
I desperately wanted a Bathing Ape hoodies

and jackets, but seeing as all:sports were only
paying me £2.90 per hour, I would have to
make do with another way. I used to get my
mate to pinch anything that she could - jackets,
trousers, hats, the lot. I’d take them home, slim
them down a bit on an old sewing machine and
pretend that I was a New York rapper.
A couple of years later I became obsessed with
an ADDICT jacket in grey and green camo. It
was delicious. I had saved all I could from my
birthday and Christmas money and strode into
a shop in Blackburn ready to purchase. I got to
the till only to be informed that I had misread
the price tag and I needed another £80!!!
Luckily my mum was on hand and subbed me
the rest, telling me not to tell my dad as he
didn’t like me in camouflage.
After a few pairs of camo Nike Air Force
Ones, a wild Mark McNairy camo jacket
with yellow ducks all over it, Maharishi camo
trousers and Japanese-imported Bathing Ape
hoodies, it was safe to say I was addicted. I
think I even managed to get a girl I fancied
to talk to me at a party when I told her my
favourite colour was camouflage.
It may have come as a surprise recently when
we made a camouflage jacket, rather than our
usual navy, grey and white uniform, but as you
now know, there is always more to what we
make than meets the eye… that’s if your eyes
can see it… camo joke that…
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I’ve always been a collector or hoarder
depending on who you ask as far back as I can
remember. My earliest memory of it being a
‘thing’ was the release of Star Wars in 1977
when Kenner started making the action figures.
However I wasn’t impressed with having just
one imperial stormtrooper, even at five or six I
could see how absurd it was to pit one against
the full force of the rebels. I never did manage
a full garrison of stormtroopers but the die was
cast for my attention to detail and passion for
collecting. After that my obsession moved on
to stamps, first addition coins, Chesterfield
FC badges and lots of other fairly mundane
genres. What really got my interest though
was when I started trying to collect things that
would be a bit harder to obtain, I spent years
trying to collect the tail fin identifier of every
military jet in the RAF. They were published
in books you could mark off and I spent my
summers trawling air shows like Finningley
and Cosford and in the six week holidays
getting my granddad to take me to sit at the
end of runways of RAF bases like Scampton
and Waddington with binoculars trying to
mark them off (before we were moved on by
the Military Police). I tried collecting the Big
D cards that bags of salted peanuts came on

in the local pub off sales that slowly revealed a
‘glamour’ model as the bags were taken off but I
think my mum put a stop to that.
I also realised that a lot of the things I would
love to collect were well out of my price range
(e.g. games consoles, TR7’s) so that’s where
my lifelong obsession with maintaining lists
came in, I could list my top 10 of anything and
not need to have money in the bank or waste
the time hunting them down. Since that time
I have not been anywhere without having a
notepad with me where I continually maintain
my top 10’s of everything from favourite pint
pots to people who I wouldn’t share a lift to an
FA Cup final with (no honestly that exists).
Eventually I turned my attention to football,
like most lads growing up I was obsessed with
the game. Aside from kicking a ball about at
any opportunity instead of doing homework
and having a season ticket at Chesterfield I’d
devour the limited amount of coverage of the
first division via Match Of The Day, Match,
Shoot!, the Green ‘Un, local radio and daily
newspapers. The stars of that time were exactly
that - stars and we knew very little about them
apart from the Q&A pages in Shoot! and Match
where I learned amongst other things that Tony
Galvin was fluent in Russian, Richard Gough
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loved Chess and every players favourite pop
stars were Phil Collins or Level 42 (apart from
Pat Nevin).
I think it was this lack of information
that was behind why I started to crave more
information on the stars that played the game I
love, I had no interest in supporting the teams
they played for as I already had one of those
and that was stressful enough. I lived round
the corner from 2 of our 4 midfielders so knew
what they had for tea (George who owned the
local shop used to tell me) and the players were
accessible via the players entrance after every
home game as I got Ernie Moss and Alan Birch’s
autographs for the 16th time that season. With
this in mind I started to compile my own scrap
books, one for each team in the first division
that had all the information that I craved and
meticulously cut out of the above mentioned
publications. I could then refer back to them
and blind (.i.e. bore) my friends and family
with these nuggets of trivia every time one of
these teams appeared on TV. Well that’s how I
remembered them.
I do recall my dad reading me the riot act for
cutting articles out before he had read the paper
and him also saying it wasn’t normal behaviour
but just shrugged that off like all ‘know it all’
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lads do to their old and out of touch parents.
Inevitably I grew out of doing this and as the
years rolled on I had pretty much forgot about
these scrapbooks until recently when I moved
house and I stumbled upon an old suitcase that
I knew contained all of my old programs and
memorabilia. I was pleasantly surprised to find
I had also kept two of these scrapbooks (Man
United and Spurs).
I opened them excitedly expecting to find
all the stats, info and trivia on all the players of
yesteryear and reminisce about what was my
golden age of football.
It wasn’t until I unearthed and started leafing
through the scrapbooks that I realised how
there was very little content on the clubs form,
league positions or club honours that I had
convinced myself would be there. The most
generous description of the pictures and articles
that I had so avidly saved is that the content
focuses on the more ‘unusual’ side of the game.
It seemed that my Dad was probably right after
all! The Man United scrapbook highlights
being a pictures of Jesper Olsen’s wedding,
Miss Manchester United with Peter Davenport,
a picture highlighting the fact Terry Gibson
had shaved his moustache off and an advert
featuring Bryan Robson captioned by me as

5

‘Bryan Robson relaxing in Easy Clothing’.
To be quite honest the Spurs one is just
as weird featuring Danny Thomas getting
stretchered off after receiving the injury that
ended his career, Chris Waddle dressed as
Santa and a full paged entitled ‘The Songsters’
featuring Hoddle and Waddle and Chas and
Dave recording their 1981 FA Cup final song.
There are some gems in there as well including
two full page Nike adverts for the Air range
of boots and all eight of Gary Stevens Soccer
School series out of Shoot!
The scrapbooks have since provided me and
my mates with much entertainment, I even
invited them round (with cans) to give them
their grand reveal. This is probably the bit where
I go all Against Modern Football #AMF, I am a
fully paid up member of that club and now look
at football and especially the Premiership with
a sense of disdain at what it’s become. However
one thing these odd scrap books have reminded
me is that you view the game differently without
the cynicism of age, I did genuinely love ‘the
beautiful game’ in all its glory and I just hope
that kids watching the game today are ruining
their dads Sunday morning breakfast read of the
papers by cutting out the good football articles
and creating their own scrap books.

Notarianni’s Ice Cream of Blackpool
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Pounds
from Passion
Words: Iain Trickett
Images: Alex De Palma
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In a huge warehouse in the centre of
Manchester, situated in a pretty anonymous
industrial estate, dwells what is probably the
most important football shirt shop in the world.
Welcome to Classic Football Shirts. Founded in
2006 by Douglas Bierton and Matthew Dale,
the company was set up in the final year of
the pair studying their Management degrees at
Manchester University. After selling shirts via
eBay and on constant search for rare and unseen
shirts, the two enthusiasts decided it was time
that they shared their passion with the world.
As many of our readers know, I take football
shirts very seriously... probably more seriously
than I should. I have owned some of the best
football shirts in the world and I enjoyed the
thrill of scouring the country (and indeed, the
globe…) to acquire them. When I heard about
Classic Football Shirts, I had to go and visit.
The shirts and accessories that they have here
range from the widely available to items that
even I didn’t know existed. There were shirts
from private ex-professionals collections that
had been sold on, right up to items that had
been forgotten about. More than a warehouse
full of stock, this was a museum dedicated to
the aesthetics of football.

Pounds from Passion

Many of the acquisitions still come
direct from the supplier or clubs, but the
consignments that interested me the most
were the deadstock. Old shops from around
the world that had long gone out of business,
getting rid of old stock, just to clear space.
These weren’t the equivalent of the massive
sports chains, but tiny, family-owned shops
from around the world. I had a dig and found
Italy home shorts from 1996 - all with the tags
still attached.
Classic Football Shirts even has a section
dedicated to print so that shirts can be
emblazoned with your favourite ex-players’
names. There are also original boots; whilst
rummaging I found original Laudrup and
Platini boots by Patrick, Bergkamp Reeboks
and adidas Predators.
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The 10-year-old me was truly at home
remembering the Subside adverts in the back
of Football Italia magazine, fondling the shirts
that I thought I would never see in the flesh.
There were details in player-worn shirts that
I would never have expected. For example, the
fact that Winston Bogarde’s shirts at Barcelona
had the name and number sublimated (printed)
into the fabric and ‘70s Juventus shirts had
military-style embroidery on the stars above the
Scudetto badge.
Also, who knew that Manchester United
had velour tracksuit tops in the ‘60s?!
What the lads at Classic Football shirts
have managed to do is incredible. They set
up a business based on nostalgia and, most
importantly, their passion. You can feel it in
everything that they do.

The research, the knowledge and the ability
to get it to market are what impressed me
the most. However, the one thing that truly
struck me was that there was a customer base
for all this.
Whilst I was there, shirts from all over the
world were being sent all over the world.
A truly ‘global’ enterprise!
By no means am I as passionate as I once
was, looking on in awe at Les Ferdinand in his
Newcastle shirt, but there was something very
special about being in a place that brought
back so many fond memories. This is why the
company does so well, we all need a nostalgia
fix every now and then… and an Angelo Di
Livio Juventus home shirt… Or the turquoise
Barcelona away shorts from 1995…
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Recipe corner
It’s that wonderful time of year when football,
of both the Association and American variety,
is back. And the best way to enjoy watching
these wonderful athletic spectacles is by lying
horizontal on the couch scoffing delicious
pastry-based snacks.
Nobody wants to leave the house on a Sunday
as it means getting changed out of your Batman
pyjamas into proper clothes, but fear not it
is dead easy to make some delicious goodies
for yourself without the rigmarole of getting
dressed. These take very little time and effort to
make and the best bit is you can take the left
overs to work on Monday, meaning instead of
having to get up to make your butties you can
treat yourself an extra hit of the snooze button.
Make sure you’ve got a couple of empty jars
for the left over chutney as it will taste even
better after a few weeks in your fridge and will
be the perfect accompaniment for your cheese
at Christmas. Good that innit!

Sausage and black
pudding rolls with
caramelised onion

Popping
up for a bit
We are very lucky that we have so many
lovely friends at TRiCKETT England.
We have great suppliers, ace brands that we
work with and most important of all, you lot,
our customers.
For the last two years, we have held a pop
up event / shop with our dear chums Rosso
Bianco Nero. They are a brand who produce
items dedicated to the red half of Manchester.
Although we are both primarily online brands,
we are both passionate about retail and creating
a space where we have a physical presence.
Having the opportunity to meet our customers
and for them to see the products in the flesh is
invaluable to us.

Each event has been overwhelmingly wellsupported, so this time we have decided to go a
bit bigger. This year we are based on Shudehill,
sandwiched between the bus and tram
interchanges, right at the heart of Manchester
City Centre.
We open our doors to you on the ground
floor of William Stovell’s former umbrella and
walking stick factory. This beautifully ornate
building was finished in 1915 and production
continued there right up until the late 1970s.
You will find us at 93-95 Shudehill, following
in the footsteps of Mr. Stowell by providing the
very best British-made product that we can.
We look forward to welcoming you and,
once again, thank you for your support.

Shopping List
Fresh parsley, chives and sage, olive oil,
20 red onions, 1 large white onion,
400g cheese, English mustard,
250g brown sugar, 200ml balsamic vinegar,
200ml red wine vinegar, breadcrumbs
600g sausage meat, 200g black pudding
50ml, milk, 2 eggs, 2 puff pastry sheets
and 3 tablespoons double cream

Sausage rolls are a British buffet staple, the
holding midfielder of the party spread. But this
recipe is going to take this humble snack and
elevate it ever so slightly into something almost
a bit posh, more of a Casemiro than a Jordan
Henderson. Before you get started you will need
to have made your chutney, you can do this
days or even weeks before.
For the chutney get all your red onions and
slice as thinly as you can, a task likely to make
you cry more than the ending of Marley &
Me. Into a big pan with a table spoon or two
of olive oil and cook gently for about half an
hour, you want to turn them dark but if you
cook too quickly on too high a heat you will
burn them and ruin all your hard work slicing.
You could add some sliced red chillies if you felt
so inclined. Now you want to add your sugar
and vinegars. Give it all a good stir and cook
gently for about another half an hour until it is
nice, sticky and thick and ultimately looks like
chutney. Pour into your jars and let it cool right
down before later refrigerating.
First job is to make your filling, get your
sausage meat and black pudding in a bowl
with chopped fresh sage, a big handful of
breadcrumbs and a generous season with salt
and white pepper and mix it all well together
by hand. Roll your pastry if you’ve bought it in
block form, however if you have been on the
ball and bought a sheet just slice it lengthways
into two. Spoon your chutney down the middle
of the pastry then roll the meat mix in your
hand into a sausage shape and lay it down in the
chutney. Mix an egg and a splash of milk and
then brush over the edges of the bare pastry and
fold over. Then also brush it over the top and

liberally throw on your sesame seeds which will
stick to the egg wash. Slice up into your desired
size and place on a greased baking tray. They
will take about 25 mins in an oven set to 220
degrees so keep an eye on them and don’t doze
off watching The Waltons.

Cheese & onion rolls
Cheese and onion is an all time classic
combination, like Yorke and Cole in 99….it
just works. And it ticks the box for a suitable
alternative for any vegetarians. This time for
your filling you want some grated cheese, you
can stick with one or mix a few different varieties together if you are feeling adventurous, but
I highly recommend “Mrs Kirkhams Lancashire
Cheese” if you can get hold of some. What you
don’t want to do is use a flimsy mild-strength
cheddar and this is no place for a delicate
foreign import like mozzarella, you need an
eye-watering, Sunday league, two-footed tackle
of a cheese. Add finely diced white onion,
breadcrumbs, chopped chives, chopped parsley
and a few big spoons of double cream and give
it a really good mix by hand. Set up your pastry
the same but this time brush some mustard
down the middle, I’d recommend English, then
your mixture down the centre in a sausage type
shape on top. Follow the exact same process
with the egg wash, folding, slicing and bake.
Keep some of these in the freezer for an quick
and easy yet an absolute winner of a midweek
tea with chips and beans.
(Do people still have chip pans these days?
Now they made proper chips.)
Pile a few on a plate, get Super Sunday on,
but try to avoid a carb crash and nod off leaving the left overs wide open to being snaffled by
the dog.

Beavering about in Bolton
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Now let me put our mate Upender in a bit
of context, he has forgotten more than I know
about clothing, he is one of the most kind and
generous people
I have ever met, is far too humble and he has
a rather unhealthy obsession with punk music.
You’d think he was perfect, until you realize
he is a Leeds fan… We all have our foibles.
This season, TRiCKETT and Beaver will
collaborate on a capsule collection of 3 styles.
One buttoned, quilted jacket, one vest and one
fisherman jacket. All these items come from
the VAST archive that the company has at its
workshop/showroom in Bolton. Some of these
styles and patterns have been in existence for
over 30 years, but we have reworked them for
a new audience.
As the machines click and beep behind us,
Upender rushes off to deal with an enquiry
from the cutter.

Beavering
about
in Bolton
Words: Iain Trickett
Images: Alex De Palma

I have been very lucky in my life. I am friends with some of the nicest
people in the world. They keep me grounded, look after me when I
need it and they can take the mick out of me also. Before TRiCKETT,
I was just a lad from Accrington who liked clothes and had no idea how
to make them properly. That was until I met Upender Mehra, owner of
Beaver of Bolton, and everything changed.
Now before we carry on, I am going to be saying Beaver (A LOT)
in this piece so if you need to have a giggle, do so now…
Beaver of Bolton was founded in 1969 with the aim of producing
countrywear. Their client list reads like a who’s who of country attire and
they even make for some big names in fashion, but we can’t say much
more than that…
Beaver is proud to make in the UK. You’ll see no flag waving here,
just a quiet confidence in this country’s manufacturing prowess. As I
stand talking to Upender on the top floor of an old mill in Bolton, the
hallmarks of someone who cares surround us. Button samples, swatches
of fabric and meticulously planned lists are strewn across his desk. His
office looks very much how I imagine the inside of his head to look…
organised chaos. From images of Che Guevara to invoices going out to
clients, everything has a place and a purpose. You can ask Upender where
anything is in the factory and he will know. As he says, “It is my job to
know where everything is,” in his soft, lilting Birmingham accent.
In 2001, the company struggled with a huge drop in sales during
the foot and mouth crisis. Beaver was very close to closing its doors
permanently until Mr. Mehra bought the company and brought in some
new ideas to develop the slowing firm.
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Beavering about in Bolton

I am struck by how fantastic places like
this are. The people and the characters behind
companies like Beaver of Bolton won’t exist
when those at their helms retire. We are all
too quick to disregard people or not take a
chance on a person or project because we think
it is a waste of time. However, Upender sees
everything as an opportunity or a challenge.
TRICKETT owes everything to Beaver and
all the other manufacturers who make things
for us. These are people who are dedicated to
helping and teaching others and certainly in
the case of Upender, he has helped develop my
knowledge and the brand in ways that I doubt
even he knows about. Working with people
who have a passion and drive is exactly why
we started TRiCKETT and to work with
Beaver on such a special project means a huge
amount to us.
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Wheat for
your feet.
Words: Iain Trickett

TRiCKETT
Style Icon:
Allen Iverson
Words: Iain Trickett

You would be forgiven for not knowing who
Allen Iverson is. The Hampton, Virginia native
and NBA Hall of Fame-r isn’t exactly the first
name that you think of when you think of
basketball. However, for myself, Allen Iverson
is a key reason why I design clothes the way
that I do.
In the early 2000s, Allen Ezail Iverson was
at the very top of his game. The six-foot point
guard who, only a few seasons before, had made
the great Michael Jordan flap at thin air when
trying to guard him, could do no wrong on
the court. His speed, intelligence, tenacity and
resilience had never been seen in the National
Basketball Association and will not be seen
again. For a lad in an East Lancashire High
School (getting copies of ‘Slam’ a month late)
his abilities were only about 40% of the reason
why I loved him. The rest was what he wore.
For many people at the time, dressing like
Liam Gallagher or an Italian yacht owner was

the way forward. For me, seeing Allen Iverson
in his oversized clothing, oozing confidence,
just made me want to be him.
The NBA referred to his style of dress as
‘Thuggish’ and regularly fined Iverson for his
dress. In 2005, the NBA commissioner, David
Stern, even implemented an NBA dress code
so that Iverson would be fined every time he
came to ‘work’ dressed in this way. At the time,
Iverson stated, “Just because you put a guy in a
tuxedo, doesn’t make him a good guy.”
On a similar note, around the same era, in
his College Dropout album track, ‘Last Call’,
the great philosopher Kanye West commented,

“Y’all n****s wear suits coz’
y’all can’t dress no mo’. ”
Streetwear, for Iverson, was his way of staying
true to himself and his roots. Whether he wore
a tracksuit with diamond-encrusted necklaces,

a bandana and white t-shirt or throwback
Mitchell and Ness jerseys, Iverson was my style
inspiration because he wore what he wanted.
He was wearing doo-rags, retro jerseys, cornrows
and fur coats well before anyone else in street
culture dared to.
On the court, Iverson’s style didn’t wane.
He wore oversized jerseys, oversized shorts,
finger and elbow-protection sleeves and he was
also fined every game for wearing his headband
with the NBA logo to the side. I wear the logo
on my bobble hats to the side purely because of
this and I love the fact that it winds people up!
Iverson had a lethal mix of style, confidence,
talent and attitude that sports stars can only
dream of. One of the biggest influences on my
life and career so far, if I ever have a question,
I know that Allen is “The Answer.”

Whether it is wearing Dickies work trousers
with a ‘cuff and a crease’ on the west coast of
the USA, or, in the east, sporting Carhartt’s
super heavy duck canvas chore jackets lined
in blanket fabric, hip-hop and workwear
have been pretty synonymous for years.
These items were beautifully made, easy to
care for, affordable and most importantly,
created an authentic, masculine aesthetic.
Probably at the top of hip-hop’s most
famous workwear acquisitions is the #10061
boot, or what most of us call Timbs. Released
in 1973 to the delight of New England’s
construction workers who loved the boots’
waterproof and rugged qualities, it wasn’t long
before hip-hop appropriated the wheat-coloured
Nubuck beauties.
Consumer journalist, Rob Walker, in his
book ‘Buying In’ (2010) states, “The legend
goes that the first ‘urban’ buyers of Timberland
boots were New York drug dealers – guys who
had to stand on the street all night and needed
the best possible footwear to keep them warm
and dry.”
There was a definite spike in the sales of
the boots in and around New York, but the
CEO of Timberland, Jeffrey Swartz, didn’t
understand why construction footwear had
become a clear favourite with the street hustlers.
In an interview with the New York Times in
1993, he whinged, “If you want to buy us
and you are not our target customer, we don’t
have a point of distribution that speaks to
your lifestyle.”

In order to maintain their street credibility,
rappers and artists in New York would don
the wheat coloured boots in order for fans to
know they understood the streets. Biggie even
mentioned his favourite shoes by commenting
in his iconic track ‘Hypnotise’, “Timbs for
hooligans in Brooklyn.” A trend was born.
Apart from their functionality, credibility and
comfort, the boots were also incredibly versatile
from a fashion point of view. They looked as
good with jeans, chinos, shorts and sweatpants
as they did under some work overalls. It wasn’t
long before the boots were seen on everyone
from Tupac to TLC. In the early 2000s, even
Girls Aloud were seen wearing the New York
drug dealer boot of choice.
More than 25 years on from their original
release, Timberlands are as popular as ever,
with more and more people seeking them out
as much for their cultural significance as their
style. Even Drake, rapper of the moment,
alludes to their potential to be a timeless classic,
as he likes to be

“In my leather and my
Timbs like it’s 1998.”
(‘The Motion’, Nothing was the Same, 2013.)
Here’s to another 25 years of Timberland and
hip-hop’s unhealthy obsession with construction
workers’ feet.

Interview: Novocastrian
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Interview:
Novocastrian

Hello Richy, how are you?
A little sleepy as I head to Gatwick at 5am
for an early flight, but otherwise not too
bad, cheers!
For those who don’t know, who are you
and what do you do?
I’m an architect and furniture designer,
and founder of NOVOCASTRIAN.
What does an average day look like for you?
I can honestly say that the average day doesn’t
exist at the moment. There’s no 5am yoga
session preceded by a bulletproof coffee
ceremony!
What is pretty average for me is spending
a lot of time on planes and trains, as
I travel between my London base, the
NOVOCASTRIAN workshop in the North
East, and Copenhagen, where we’ve been
designing a boutique hotel with our interiors
studio Lind + Almond.
Too much routine tends to get me down, so
I’m lucky to have the opportunity to travel
with work a lot, meaning almost every day is
truly unique.
How does a nice lad from the North-East,
who studied architecture end up designing
furniture?
Very much a mixture of luck and ambition.
Most of the world’s iconic furniture pieces
have been designed by architects, and as per
many fellow architects I don’t see designing
a hotel and designing a coffee table as being

fundamentally different processes. Furniture
is just a form of architecture.
My experience has been in taking a holistic
approach to designing environments, and
that’s where I’m most comfortable. From
the bricks and mortar to the colour of the
paint, the fabrics, the furniture and even
the signage and graphics in a commercial
space, I see them as one and the same, a
curated experience. As such I’ve had the
opportunity to design a lot of furniture
in my time, and more importantly the
opportunity to make it.
As an architect I find furniture design offers
a little light relief from the timeframes
associated with spatial design. From sketch
to finished piece can be a matter of days,
and this fast feedback loop is a very useful
tool in progressing and improving one’s
experience as a designer.
Who is your all time XI. If Alan Shearer isn’t
included, I won’t publish this!
Wow this made me think. I tried not to be
too swayed by my black and white bias but
here goes...
I’m going for an ambitious 3-4-3 set up.
In nets, the late great Pavel Srnicek.
The only ever Czech Geordie, and the
epitome of the ‘attack is the best form
of defence’ mantra.
Centre half goes to Alessandro Nesta,
someone needs to defend after all.

Left back is Roberto Carlos for obvious
reasons, and right back Philip Lahm,
who should give us an edge in a penalty
shoot out.
The lynchpin of the midfield is Patrick
Viera, an absolute force of nature during his
best years. In front of him is the magician
Xavi, flanked by fellow Barca legend
Ronaldinho on one side and David Ginola
on the other.
Up front, big Al of course spearheads the
attack. Supporting him is Les Ferdinand,
reuniting the most exciting striking
partnership I’ve ever watched. Completing
the lineup is Peter Beardsley, in my opinion
one of the most underrated players of all
time, and the guy keeping Messi out of the
team.
Top the subs bench is Toon cult hero
Nol Solano!
Looking at your pieces it seems that
making with British materials and labour
is important to you. Was it a conscious
decision from the start?
Absolutely. Hailing from a family lineage
of shipbuilders on the banks of the Tyne,
making things, particularly in metal, really
is in our blood.
As the North-East’s shipbuilding industry
crumbled, workers began to look to other
means to make a living. Our dad decided
move into general metal fabrication and
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established his workshop in Washington
25 years ago. Growing up in and around
this bustling fabrication shop had a huge
influence on me, and is ultimately why
I’m so keen to support British industry.
It allowed us the opportunity to build
those first few prototypes which led to the
founding of NOVOCASTRIAN.
I was so lucky to have been able to regularly
witness the fabrication process, a experience
so many designers are removed from.
Now it feels that design and making are
so intertwined, so crucially dependant on
each other, that it would be madness to
outsource our production to a far flung
corner of the world.
Regarding materiality, we really are
contextualist, and this plays a heavy role in
our design process. We are about making
pieces that are of the place in which they’re
made. For us in the
North-East, it seems odd to drag Italian
marble half way across a continent when
we have stacks of beautiful Cumbrian slate
on our door step. The slate is much more
representative of us.
How does being from the North-East
influence your design?
I think being from the North-East
influences both how and what we design. In
terms of how, I feel northerners tend to be
understated, they under-promise and overdeliver far more than the opposite.
They are mostly humble, honest, and
uncomplicated. Maybe it’s me looking
at my hometown through rose-tinted
spectacles, but I like to think that these
personality traits, typical of the region’s
people, in some capacity is channeled into
our work.
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We are particularly keen on working
with materials often considered mundane,
such as slate and steel, yet elevating
them to reveal their overlooked beauty.
As for what we design, we are massively
influenced by the industrial heritage of our
region, of the elegant utilitarian structures
it created, and the pioneering attitude
of the period. We are fascinated by the
manufacturing techniques the industrial
period developed, and in how we may
repurpose them to keep them alive.
Everything Novocastrain manufactures is
make specifically for each customer. With
such great designs, why didn’t you go down
the ‘flat pack’ route?
There are a few factors which have led to
this way of working. First and foremost
we are passionate about making things.
We employ craftsmen, not robots, and
we want to keep ourselves challenged and
inspired in equal measures. Each new order
is a new opportunity for our team to push
themselves and expand their skill set. In a
world quickly de-skilling manual jobs, we’re
looking to move in the opposite direction.
Secondly, the fully customisable nature
of our approach plays a key role in our
business strategy. After many years of
working in London’s luxury interior design
market I became acutely aware of the desire
for customisable furniture, and the facilities
we had available to us allowed us to plug a
gap in that market.
With such a specific skill set to make
the team’s designs, is it tough to recruit
metal workers?
It certainly can be tough, if you take the
wrong approach. The North-East has an
abundance of skilled metalworkers, but
the vast majority won’t be the right fit for
our team. It’s simply a case of attracting
that 0.01%, those who see their work as a
passion and not a chore.We find the most
effective way is to be up front and honest in
our job advertising, being clear that we are
nothing like a typical metal work shop, and
are looking for special people.
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Fortunately this tends to resonate with the
right people, and they get in touch. We are
very lucky to have assembled a team not only
incredibly skilled, but who share our vision
and passion for what we do.

What projects should we be keeping an
eye out for and what should I put on my
Christmas list from you lot?
As we move into our 4th year of business,
I feel we are at the end of the beginning.
The pieces we’ve created thus far have
allowed us to get a toe in a very competitive
market, they’ve helped us establish a brand
identity.
We see what we’ve created thus far as
Collection 01, and have ideas for a great
deal more. We are just about to move to
a beautiful old workshop in Newcastle’s
creative Ouseburn area, which is bursting
with character. We’ll be getting to work
straight away to put our new capacity to
good use developing new products.
Something we’re very excited about is
moving into lighting.
One of my favourite pieces is our Port
Round, an elegant circular wall mirror with
a blackened steel frame and bronzed glass.
Although perfectly functional as a mirror,
the subtly tinted glass means it feels just as
much a wall mounted art piece as it does a
mirror. We make these to order, from very
small to huge, and they are a simple way to
bring style and focus to a space.

www.novocastrian.co
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“I hate them, I think it makes a mockery of not only German football,
but football more generally.” Boom! You’re in aren’t you? This statement
was made by a German guy I met whilst sipping a litre of powerful
German brau before watching RB Leipzig take on the beautifully named
Borussia Mönchengladbach, in the not so beautifully named Red Bull
Arena. I am in East Germany because I work for a company who has a
head office near Leipzig, so TRiCKETT asked me to go to a match and
write an article. They paid for my beer.
I have seen much written about how the footballing world dislikes RB
Leipzig and in particular the ‘die-hard traditionalists’ of German football.
Don’t get me wrong, the whole fan ownership thing (RB Leipzig has 17
voting members, who are mostly Red Bull employees, in comparison to
Borussia Dortmund who have 139,000. Also add on that to become a
member at RB it costs 1,000€ per year in comparison to Dortmund where
it costs 62€) isn’t great and pretty much laughs in the face of Germany
football’s 50+1 rule (look that up, I don’t have enough space to write about
that). However, what many people are taking issue with is firstly the name,
secondly, their funding and the third their meteoric rise to stardom.
For a bit of context, Leipzig is in former East Germany, an area that
had been economically ignored by West Germany for years and to a
degree still is. There hadn’t been a decent / competitive football team from
the area for decades and most important of all, there was still a desire for a
reputable Fußballmannschaft. Red Bull purchased a team on the outskirts
of Leipzig called SSV Markranstädt, they were in German football’s fifth
tier and going absolutely nowhere. The DFB enforces that no club can
be named after their sponsors, so that is why the club is officially named
Rasenballsport (Lawn ball sport) Leipzig, or RB Leipzig for short.

When this point is discussed a fan who I am sat next to, in the ultramodern arena, she tells me of how Bayer Leverkusen are 100% owned
by the pharmaceutical company, Bayer, and as you can probably note,
have the company name in the team’s.
Many detractors are against how the team have been funded by a huge
company like Red Bull and have managed to rise through the leagues with
relative ease, due to the financial backing, not hard work. I discuss this
with a few Roten Bullen fans again, with many of them pointing to the
fact that RB have relied on the scouting systems and shrewd investments
of Red Bull as opposed to buying big name, flagship players and hoping
that they work, as seems to be the English model. The topic of money
backing teams also comes into the discussion again and again. I am told
of how the Bundesliga has teams competing in it that are funded in a huge
capacity by private companies. Schalke by Gazprom, Bayern Munich by
adidas and Wolfsburg by Volkswagen are but to name a few.
I think it’s safe to say that one of the main aspects that annoys / upsets
many fans is just how quickly a team from the outskirts of an East
German city have gone from obscurity, to the Champions League in such
a short amount of time. I think it is pretty difficult in the modern game to
comment with any real form of sincerity on this. How many of us would
like to see huge investment in our teams and welcome elite, European
football into our stadia? Would we take being called Accrington Apples
or Newcastle Unilever so that we could play with the continent’s big boys?
That is a question for you to answer. However, with the ferocious
investment that there has been in clubs in recent years, especially in
England’s top league, can it really be said that the fans don’t want this?
Constant tweets about buying players, wages and sponsorships pepper our

respective timelines, but is that what we want? I am old / bitter enough to
remember Blackburn Rovers and their rise to winning the Premier League.
The backing of Jack Walker pretty much securing them the title, ushering
in a new wave of Premier League spending, were we worried then?
Maybe we should have been, judging by the former Premier League
winners’ relatively obscure position in the footballing landscape.
RB Leipzig has gone about climbing up the leagues into the best club
competition in the world in a frustratingly effective way. By investing
well and securing the club’s future, which is really what all of us want for
our teams, surely?
Die Roten Bullen haven’t spent a huge amount of money (by modern
standards) and have entrusted their growth into the begging hands of
youth, rather than big name, big salary players, which is what most of
the major clubs in Europe seem intent on doing. They have produced a
team in East Germany capable of competing with the best, not only in
Germany, but the whole of Europe. They have created jobs and economic
growth for the city of Leipzig that otherwise wouldn’t have been.
All this could mean nothing if RB turn into a project like Red Bull
Salzburg, which is now seen as a feeder club for RB and struggling to
burst into the Champion’s League with any consistency.
As the final whistle blows on an entertaining two-all draw, I am left
wondering, is all this complaining a real fight for football’s soul or is it
just playground jealousy? I call a taxi for a ride back to the hotel and as
I hop in, a can of ice-cold Red Bull waits. The driver is wearing an RB
Leipzig bobble hat. I ask him if he has always liked RB, he says he just
likes the drink.
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Born in Accrington, Lancashire 17th August 1925. Thomas Culley
attended St Peters School, Accrington. In 1939 he was apprenticed as
a painter and decorator at Milton Fodens.
Before joining the Royal Navy as an Able Seamen in the Gunnery
Branch Battleship King George V in 1943. As part of the Pacific fleet he
was present at the formal surrender of the Japanese in Tokyo Bay 1945.
Returning home, Tom joined the Lancashire County Fire Brigade
and served as a Sub Officer for 30 years at Accrington Fire Station.
He received the long service medal and good conduct medal in 1971
before retiring in 1980.
As a keen fisherman and model boat enthusiast Tom enjoyed a
full itinerary of hobbies including painting, drawing and shooting cine
films. An avid reader, he also had an extensive knowledge of local history.
Tom died at the age of 84 in Accrington, on the 8th April 2010.

Photography by
the late Tom Culley
Discovered inadvertently, these images taken from a collection of over
2000 meticulously cherished slides portray life through the eyes of an
accomplished amateur photographer from Accrington.
Always fascinated by the colourful antics of ordinary people enjoying
extraordinary activities his perspective is both personal and insightful.
Only ever before seen as part of a good old-fashioned slide show the
images are nostalgic, heart-warming and often-humorous portraits of
English life as it happened.
Tom’s passion for photography was simple; his aim was to preserve the
funniest, most charming, most special and most poignant moments in
order to share them with his loved ones.
Now we are lucky enough to be able to share a handful of images with
you as his great nephew and our good friend Robert Walmsley begins the
exciting process of achieving and scanning the 35mm slides… With a
website, book and exhibition in the planning be sure to follow the story.
www.tomculley.uk
Instagram @tomculleystudio
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